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make it

M Cartier Women's Initiative Awards are a business
plan competition to promote entrepreneurial values

and foster the passion for creativity around the world .

DURA Reena Amos Dyes

Businesswomen pldy avital role in building a
vibrant economy - and no country under-
stands this better than the UAE.

Women here have been encouraged to step
out of their traditional roles and progressive
leaders and businesswomen such as Sheikha
Lubna Al Qasimi, Minister of Foreign Trade,
and Raja Al Gurg have emerged.

To celebrate the achievements of female
entrepreneurs Cartier has teamed up with
the Women’s Forum, McKinsey and the In-
sead management school to set up the Carti-
er Women'’s Initiative Awards.

This unigue business plan competition for
female entrepreneurs was created in 2006
and each year the awards are presented to
women who have creative, sustainable and
socially responsible business ideas.

Each year five laurcates — one from each
continent — receive personalised coaching
support for 12 months and a grant of 20,000
(DI 73,460) plus follow-up coaching.

Emirates Business spoke to Bernard For-
nas, chief executive officer and president of
Cartier International, and also to some of the
winners of last year’s contest to find out more
about theawards and how they helpbudding
businesswomen.

—What was the inspiration behind the
awards scheme and what is its objective?

—Cartier started supporting the Women’s
Forum for the Economy and Society, which
was founded in 2005, because we shared its
belief that women have a key role to play in
the 21st century. A year later, wanting to
bring the partnership a step further and eager
to take action, we joined forces with McKin-
sey and Tnsead to create a programme that
would have a concrete impact on women’s
lives. That's how we came up with the idea of
the Cartier Women's Initiative Awards, an in-
ternational business plan competition for
budding women entrepreneurs. The objec-
tive of the awards is to identify, to encourage
and to accompany women entrepreneurs
around the world. Fifteen entrepreneurs,
three per continent, are selected in the first
round on the basis of their application forms
and five winners, one per continent, are

nominated in the second round after careful
evaluation of their detailed business plans
and verbal presentations. Between these two
rounds we offer coaching, After the finals we
offer additional coaching for a year as well in
addition to the $20,000 grants. 1 think the
distinctiveness of the awards lies in the
coaching and the human experience we have
to offer our finalists and laureates, This initia-
tiveis part of a broader company philosophy
that includes hoth philanthropy and social
responsibility. This includes the support of
contemporary art through the Foundation
Cartier and the promotion of ethical jew-
ellery practices through the Council for Re-
sponsible Jewellery Practices. Our corporate
social responsibility is-about responsible
ways of doing business and our philanthropy
projects are additional programmes we be-
lieve to be important to promote our vision
of the world. In that sense the awards are
part of our plulanrhropy policy, closely linked
to our corﬂomte social:responsibility:

—How many countries participated in the
initiative this year and of thes¢ how many
participanits were from the Middle East?

—This year about 70 countries were repre- -

sented but we received just a few applica-
tions from the Middle East, That’s why 1 take
this opportunity to strongly encourage
women from the UAE and neighbouring
countries to join our competition in 2009 by
1pp1ying online on cartierwomensinitiat-
ive.com. It provides exposure and a cxperl-
ence for start-up entrepreneurs.

—Is there any support from the UAE Gov-
ernment for this initiative?

—We receive strong support from the UAE,
Government through the active involvement
of Sheikha Lubna, who serves as jury presi-
dent for our Asian selection panel. The in-
sight and knowledge she was able to share
with us during last year’s jury deliberation
meetings were incredibly valuable, She has
renewed her commitment this year and we
are extremely grateful given her high posi-
tion and busy schedule.

—What are the main criteria for choosing
the finalists and winners?
—The projects received are evaluated on cri-

ive

teria of creativity (is the business ariginal?),
sustainability (is it financially viable?) and
impact {can it contribute to social develop-

‘ment?). During the final selection round the

juries evaluate the candidates’ detailed busi-
ness plans and verbal presentations, The
question-and-answer session following each
verbal presentation is equally important.

—What types of businesses have been sup-
ported and established successfully so far?
—This year, among our finalists, we have
projects in foodstuffs, services, the internet,
leather goods, motorsports apparel and even
biotechnology. So it’s quite diverse. In 2007
the winners all had very different projects

too, Lucia Avoaka, 2007 laureate for Africa,
is involved in a community health passport
system based on monthly subscription fees
enabling to provide healthcare both to low
and middle-income patients in the under-
privileged region of Abobo, Céte d’Tvoire.
Since winning the Cartier Women’s Initiative
Awards Lucia has received the Prix d’Excel-
lence Special Award of the Jury by the Order
of Medical Doctors in Cote d'Ivoire, Her cur-
rent objective is to extend her icea to the en-
tire city of Abidjan. She is working with a
McKinsey coach. Nandini Pandhi Narula and
Yasmina MeCarty, the 2007 laureates for
Asia, have created GreenMango, a mobhile
phone-based virtual marketplace for low-in-






